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The COVID-19 pandemic drastically impacted travel Random parameters models: _ ,
for m-persc?n shopping, com_mute trips, g_loball * Tobit model: weekly In-store grocery shopping trip rates -~ i
supply chains, and food business operations in 2020.

Shopping for food and household items became markedly | o ] .
different as new social distancing and mask guidelines * Binary logit: “Stickiness™ of e-grocery shopping

were put in place to mitigate the spread. Results I

o estimated 2020 increase of online : Outcome variables in separate models
B} ; . Explanatory variables .
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Discussion

* Cragg Hurdle model: weekly e-grocery shopping trip rates ‘

* Impacts of these complex trip-ma rionships on
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1,2 - . . .
based on total sales restaurant trip rates) Gm‘;eigiuop”“”e Gmg:&’/;;“”e roadway demand, VMT, and emissions are contingent on
The goal of this work is primarily to investigate: + ] - a number of factors:
 The complexity of relationships between online and in- Grocery in-store Mean =071, i * Travel mode(s)
person food shopping behaviors during the pandemic - R ) e Trip phalnlng and dell_ve_ry time frames
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Grocery online deliver _ T . .
Data g g e o | (Marg. EFf. = 0,046 » There may well be a gap between the potential of online
- + [ - ordering technologies and their actual performance in
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This analysis relies on the second of a four-wave online

survey (cross-sectional) of general population in five
states (AZ, FL, Ml, OR, WA) that captured:

« Remote worker
 Household member Is
vulnerable to COVID-19
« Knows others who are
e-grocery shopping

* All members of
household are 65 or Contact: Gabby Abou-Zeid | Gabby.Abou-Zeid@icf.com
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* Prefers cash when
grocery shopping I . l . I I

* Household characteristics
* Food shopping preferences and behaviors
 Barriers to e-grocery shopping and food access




